Senior Fundraising Data & Insight Lead — Job Description (CRAFT Version)
Strategic leadership | CRM migration | Insight & Operations | Experienced fundraiser ready for impact

1. About the Role
This role is for someone who knows the fundraising data world inside out — and wants to use that experience to move the charity forward. You’ll lead the strategic use of data across fundraising, ensuring we have the systems, insight and processes to build strong supporter relationships and raise more money.
You’ll bring together CRM expertise, operational rigour and thoughtful insight. Your job is to help the charity think long-term: how can data drive stronger decisions, deeper engagement, and more reliable income?
This is an opportunity to shape the next era of our data practice — especially as we prepare for system change, digital growth and more complex supporter needs.

2. Where the Role Sits
You’ll sit at the heart of Fundraising & Comms, working closely with:
· The Head of Fundraising and Senior Leadership
· Digital, Individual Giving, Community, Events and Major Donor teams
· Finance, ICT, and data protection/gov colleagues
· External suppliers, agencies, and CRM partners
You’ll lead the Data & Insight function day to day, and act as the strategic voice for data across the organisation.
Your remit connects the operational, the analytical and the strategic — a blend seen across senior roles such as Head of Data and Senior Data Insights Manager (insight, transformation, strategic alignment) .

3. What You’ll Lead (Key Responsibilities)
A. Strategic Leadership & Direction
· Develop a clear roadmap for how data supports fundraising growth and supporter experience
· Identify opportunities where data can strengthen decision-making, campaign performance and long-term income
· Advise senior leaders with confidence, clarity and calmness
· Champion best practice in segmentation, targeting, testing, forecasting and journey design
B. CRM Migration & System Change
· Lead the fundraising workstream for CRM migration or major upgrades
· Shape requirements, data models, and workflows
· Manage risk, readiness and quality throughout the transition
· Work with suppliers to ensure the new system supports fundraising ambitions
· Drawing from the Data Integration Officer’s experience of major implementations and wider CRM responsibilities from Head of Data roles 
C. Insight & Reporting
· Oversee dashboards, income reporting and behavioural insight
· Translate complex data into actionable recommendations for fundraising teams
· Build analytical capability across the charity — teaching colleagues how to use data with confidence
· Lead advanced analysis: lifetime value, retention/attrition, campaign modelling
D. Fundraising Operations
· Own data processes, selections, imports, month-end workflows and reconciliations
· Ensure integrity across supporter data and financial processes
· Work with finance on reconciliation and forecasting
· Identify and implement process improvements to streamline BAU
· Echoes the operational precision in Senior Fundraising Ops Database Officer roles 
E. Data Governance & Quality
· Set and maintain data standards
· Oversee cleansing, retention, and quality assurance
· Reduce risk through strong governance and documentation
· Support GDPR compliance and responsible supporter data use
· Inspired by the governance-focused roles (Data Governance Lead) 
F. Leadership & Team Development
· Line-manage Data/Insight/Operations staff
· Build a safe, thoughtful, learning-first team culture
· Mentor less experienced colleagues and model calm, clear decision-making

4. What You Bring (Skills & Behaviours)
Experience
· At least 7–12 years in fundraising data, supporter operations, CRM management, insight or similar
· Significant experience running or contributing heavily to CRM migrations
· Deep understanding of fundraising, supporter journeys and income flows
· Strong numeracy and ability to interpret trends, patterns and performance
· Experience leading staff or overseeing a function
· Confidence operating at a strategic level — but still comfortable rolling up sleeves when needed
Skills
· Expertise with at least one major CRM (RE, Salesforce, EN, ThankQ, ALMS.net)
· Strong Excel/Power BI/SQL skills
· Ability to create clarity from messy or incomplete data
· Skilled at building relationships across teams and influencing senior colleagues
Behaviours
· Calm, steady leadership — especially during system change
· Curious and reflective — always asking how things could be better
· Human-centred — remembers data exists to serve people, not the other way around
· Fair and collaborative — brings teams together, removes friction, avoids blame
· Clear communicator — can explain data confidently to non-technical peers
· Legacy-minded — leaves processes, systems and knowledge in a better place

5. How We’ll Support You
(This is the CRAFT difference — supportive, respectful, long-term.)
· A seat at the strategic table
· Training and space to explore new tools or methods
· Support for professional development (analytics, leadership, governance)
· Time to step back and think — not just firefight
· A community of peers via CRAFT to share challenges, templates and insight
· Backing from leadership to drive meaningful, sustainable improvement

6. How to Apply
We’d love to see your CV and a short statement outlining the challenges you’ve helped teams overcome, and where you’d like to focus your leadership next.
If you need adjustments or alternative formats, we’ll work with you.

